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Reaching milestones on the way to CO2-neutrality  

More Henkel sites achieve CO2-neutral production 

 

Düsseldorf – Two more German Henkel sites have achieved significant milestones in the area 

of sustainability: The Laundry & Home Care production in Düsseldorf and the Beauty Care 

production site in Wassertrüdingen, Bavaria, have been converted to operate with 100 percent 

CO2-neutral energy. Henkel aims to make its entire production worldwide climate-positive by 

2030. 

 

The company has already been exclusively using green electricity and biogas for the Düsseldorf 

production of liquid products and dishwasher tabs since July 2021. With the switch to CO2-

neutral energy, especially sustainable fuels (biogas) for the energy intensive manufacturing 

process of powder products, the Laundry and Home Care production now reaches climate-

neutrality. The Düsseldorf production facility at Henkel's second-largest site worldwide has 

already received several awards for pioneering in Industry 4.0 as well as its sustainable 

production processes, for example by the World Economic Forum.  Also, the on-site central 

warehouse is now operating on a CO2-neutral basis, serving Henkel Laundry & Home Care 

customers across Europe.  

 

Henkel's largest Beauty Care production site in Germany, located in Wassertrüdingen in Bavaria, 

now also operates exclusively on CO2-neutral energy for the production of hair and body care 

products. To achieve this goal, a 17,000 m² photovoltaic system was installed on the roof of 

the production facility and a surrounding field last year, among other things. The photovoltaic 

system generates as much energy as is needed for an average annual energy consumption of 

450 households. In addition to green electricity, this site also uses biogas. 

 

Yet, Düsseldorf and Wassertrüdingen are not the first German Henkel sites to convert their 

production sustainably. The Henkel Fragrance Center in Krefeld has also been producing CO2-
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neutrally since August 2021. The research and production site covers its entire energy demands 

with green electricity and biogas.  

 

“We have developed new long-term ambitions as part of our sustainability strategy. One of 

these ambitions is to become climate-positive in our production already by 2030, thus ten years 

earlier than initially planned,” says Ulrike Sapiro, Chief Sustainability Officer at Henkel. “We have 

more than 170 production sites worldwide and are working intensively to switch completely to 

CO2-neutral fuels, obtain electricity from renewable sources and improve the overall energy 

efficiency. Düsseldorf and Wassertrüdingen are setting a good example here. On top of that, 

we will set a net-zero pathway for our Scope 3 emissions.” 

 

Ambitious climate targets 

Henkel is pursuing ambitious goals to make its production processes climate-positive by 2030. 

By 2025, the company aims to reduce the carbon footprint at its sites worldwide by 65 percent 

compared to the base year 2010. 50 percent have already been saved to date. The electricity 

used is to be generated 100 percent from renewable sources by 2030. Today, the share of 

renewable electricity at Henkel is already 68 percent. In addition, the company aims to replace 

the last remaining fossil fuels in production with climate-neutral alternatives, such as biogas. 

To become climate-positive, Henkel will also supply surplus CO2-neutral energy not required 

for its own purposes to third parties.  

 

About Henkel 

Henkel operates globally with a well-balanced and diversified portfolio. The company holds leading positions with 

its three business units in both industrial and consumer businesses thanks to strong brands, innovations and 

technologies. Henkel Adhesive Technologies is the global leader in the adhesives market – across all industry 

segments worldwide. In its Laundry & Home Care and Beauty Care businesses, Henkel holds leading positions in 

many markets and categories around the world. Founded in 1876, Henkel looks back on more than 140 years of 

success. In 2021, Henkel reported sales of more than 20 billion euros and an adjusted operating profit of about 2.7 

billion euros. The company employs more than 52,000 people globally – a passionate and highly diverse team, 

united by a strong company culture, a common purpose, and shared values. As a recognized leader in sustainability, 

Henkel holds top positions in many international indices and rankings. Henkel’s preferred shares are listed in the 

German stock index DAX. For more information, please visit www.henkel.com. 
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